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Pao Chi Chung Introduces Newly Designed, Family-friendly Packaging With
Brand's Heritage

10 October 2022 | News

The new reduced packaging will be gradually rolled out to&nbsp;Pao Chi Chung's&nbsp;complete range of prepared
halal foods and sauces.

The new reduced packaging will be gradually rolled out to Pao Chi Chung's complete range of prepared halal foods
and sauces.

Pao Chi Chung (Pao Chi Chung Enterprise Corporation Ltd.), a family-owned and operated natural, Halal Asian Food
manufacturer, is today unveiling new packaging that's speaks to the time-honored heritage of the brand.

Pao Chi Chung wanted to create a more cohesive brand identity that connects the brand with its new line of family-friendly,
Halal-certified foods sold under the brand name in the United States. In addition to creating a more uniform brand identity for
its best-selling fermented broad bean chili sauce and non-GMO crispy soybean ball/powder.

Announcing the new packaging, Mr. Jia-Jeng John Ju, General Manager of Pao Chi Chung, said, "A key tenet of the company
since its founding 30 years ago is to improve constantly. During the last two years, while people were cooking at home, we
noticed changes in consumer preferences. In response, we reviewed our packaging to see how we could make it more user-
friendly, informative, reduced in size and appropriate for family and home cooking. The new packaging reflects this, and we
hope consumers love it as much as we do.”

Pao Chi Chung worked to create something that felt modern and approachable yet has a deep meaning to the brand's roots
and family heritage and is informative for consumers. It also had to be user-friendly, pleasant to hold, and look great on
supermarket shelves. The new look bottle's available in 100g, or 260g varieties are also recyclable.

The new labelling on the bottle of Pao Chi Chung sauces reflects the wide variety of hand-selected, lab-tested ingredients
homegrown in Taiwan or sourced from Thailand, China, Vietnam, Indonesia, Malaysia, India, the U.S.A, and Canada. It also
lists SGS FSSC 2200/HACCP, Anti-Additive Clean Label Organization Three Stars, A.A. Taste Award 2021, and Halal
certification.

Mr. Ju Jing-Wen and Mrs. Ju Chan Shou Zen as a family business specializing in non-additive sauces (bean paste, spicy
sauce series, sesame paste), seasoning oils, spices (100% chili, pepper, pepper, etc.). Since its establishment, the brand
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firmly believes that to eat healthily is to eat naturally.



