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Asiaâ??s dietary supplement industry is not just thriving â?? itâ??s transforming wellness with innovation, heritage, and scale.
This report highlights key global and Asia-Pacific (APAC) leaders with strong Asian presence, celebrates regionally rooted
manufacturers blending tradition with science, and spotlights specialised contract manufacturers and emerging players in the
Asian supplement market. The readability of this report is enhanced with clear headings, concise paragraphs, and informative
lists, making it easy to scan and grasp the essential points quickly.

Multinational Giants with Deep Asia-Pacific Footprints

Global nutraceutical companies have established significant operations across Asia, bringing scientific innovation, R&D
investment, and broad market reach to the region. These firms often serve as ideal bedrocks or partners for aspiring health
brands due to their resources and distribution networks. Prominent examples include:

Abbott Laboratories (US): A diversified healthcare company known for science-based nutrition products (e.g.
SimilacÂ® infant formula, EnsureÂ® adult nutrition). Abbott has a robust Asia-Pacific presence, employing over 12,000
people in the region and operating major R&D and manufacturing hubs in Singapore and China. Its Asia-Pacific
Nutrition R&D Centre in Singapore (the companyâ??s largest nutrition lab outside the US) develops products tailored
to regional needs, underscoring Abbottâ??s long-term commitment to Asian markets.
Amway Corporation / Nutrilite (US): The worldâ??s largest multi-level marketing (MLM) company, famed for its
Nutrilite supplement line and direct-selling model. Amway operates in 100+ countries and territories, with Asia Pacific
as its largest region. In fact, 6 of Amwayâ??s top 10 global markets are in Asia â?? including China (its #1 market),
Korea, Japan, Thailand, Taiwan, India, and Malaysia. This deep footprint across emerging Asian markets stems from
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Amwayâ??s strategy of localised marketing and the appeal of entrepreneurship via its distributor network. Amway has
invested heavily in R&D centres and manufacturing in Asia (e.g. a botanical research centre in China and planned R&D
hubs in India) to cater to local demand.
Herbalife Nutrition Ltd. (US): Another direct-selling nutrition giant, specialising in weight management and wellness
supplements. Herbalife benefits from Asiaâ??s huge direct sales channels â?? for example, China is one of
Herbalifeâ??s largest markets, with hundreds of stores and distributors, and Southeast Asia (notably Vietnam,
Indonesia) is seeing rapid sales growth. Herbalifeâ??s model of independent distributors promoting its science-backed
products has resonated with Asian consumersâ?? focus on personal coaching and community support in wellness. The
companyâ??s significant APAC revenues (including robust growth in China) reflect its deep regional penetration.
NestlÃ© S.A. (Switzerland): A global nutrition and food giant that has expanded into health science and supplements.
Through NestlÃ© Health Science, it offers vitamins, minerals, and personalised nutrition products. NestlÃ© leverages
its vast Asian distribution for products like powdered supplements, functional foods, and infant nutrition. The company
is investing in innovation and partnerships to grow in supplements, focusing on product adaptation and marketing
strategies for Asian consumers. For instance, NestlÃ©â??s vitamins and probiotics benefit from the regionâ??s
demand for immunity and general health support. NestlÃ©â??s broad market reach and trusted brand reputation
across Asia position it as a key player in the regional supplement landscape.
Bayer AG (Germany): A leading life-sciences firm whose consumer health division produces popular supplements
(e.g. RedoxonÂ® vitamin C, BeroccaÂ® multivitamin). Bayer has a strong presence in Southeast Asiaâ??s OTC
supplement market, often via local partnerships and marketing campaigns. It is frequently listed among the top players
in Southeast Asian supplement industry reports. Bayerâ??s acquisition of US-based supplement brands (like One A
Day and Elevit) also boosted its Asia portfolio, aligning with rising health awareness in Asiaâ??s middle class.
GlaxoSmithKline plc (UK) (now partly via Haleon plc, its consumer health spin-off): GSKâ??s legacy in Asia includes
nutritional brands like Horlicks (historically popular in India and Southeast Asia) and various vitamin supplements.
Haleon (formed from GSK and Pfizerâ??s consumer health units) now markets CentrumÂ® vitamins (Pfizer) and other
supplements in Asia. GSK/Haleonâ??s strong pharmaceutical reputation and established distribution in Asia (spanning
pharmacies, clinics, and retail) give it a solid platform for supplement sales. The companyâ??s global scale and
scientific credibility are major assets in Asian markets that increasingly value efficacy and quality.
Pfizer Inc. (US): Through its consumer health business (now part of Haleon), Pfizerâ??s Centrum multivitamins and
Caltrate calcium supplements have significant sales in Asia. Pfizer has also conducted clinical research and education
campaigns in countries like China to drive supplement adoption. Its broad presence in Asiaâ??s healthcare sector
(from medicines to vitamins) ensures strong brand recognition and trust.
Otsuka Holdings Co., Ltd. (Japan): A diversified Japanese health company known for products bridging food and
pharma, such as the popular Pocari Sweat electrolyte drink and nutritionals like Oronamin C. Otsuka also owns
supplement brands and has been active in Southeast Asia â?? for example, Otsukaâ??s Nutraceutical Business
markets vitamin and mineral supplements across ASEAN countries. The company often forms joint ventures to
navigate local regulations (e.g. partnering with Chinese firms for â??Blue Hatâ?• health food approvals). Otsukaâ??s
blend of Japanese quality and regional partnerships makes it a prominent name in Asiaâ??s supplement market.
Suntory Holdings Ltd. (Japan): Known globally for beverages, Suntory also has a health foods division offering
supplements (e.g. SesaminEX, DHA/EPA capsules). In Southeast Asia, Suntoryâ??s subsidiary brands (like
BRANDâ??S Essence of Chicken, a traditional tonic) are household names. Suntoryâ??s commitment to R&D in
functional foods and its marketing expertise (leveraging its Japanese health heritage) give it an influential role in the
region, especially in categories like brain health, energy, and traditional herbs.
Archer Daniels Midland (ADM, US): A global agricultural and ingredients powerhouse that plays a behind-the-scenes
role in supplements. ADM supplies key nutritional ingredients (soy proteins, probiotics, vitamins) to many Asian
manufacturers and has regional innovation centres. Itâ??s frequently listed among major companies in Asiaâ??s
supplement supply chain. ADMâ??s direct-to-consumer presence is limited, but its ingredients are in countless Asian
supplement products. For instance, ADMâ??s probiotics and botanical extracts are showcased at Asian trade shows
(like Vitafoods) and used by local brands aiming to fortify their products scientifically.

These multinationals are routinely identified as key players in the Asia-Pacificâ??s dietary supplement market by industry
research. For example, a Southeast Asia market analysis profiles Abbott, Amway, ADM, GlaxoSmithKline, Herbalife, NestlÃ©,
Otsuka, Pfizer, and Suntory among the top companies driving the regional supplement industry. Their presence is bolstered
by extensive distribution networks and localisation strategies. Collectively, these global groups have built trust in Asian
consumersâ?? minds, combining global quality standards with adaptations to local health traditions and needs. They serve as
both competitors and collaborators for local firms â?? raising the bar on science and compliance, while sometimes partnering
on manufacturing or distribution.

Regional Pioneers: Asiaâ??s Homegrown Supplement Manufacturers



Equally important are the homegrown Asian champions â?? companies founded in Asia that have grown by delivering
authenticity, traditional health knowledge, and local expertise. These firms provide a foundation for powerful brand stories
rooted in culture and heritage, while also embracing modern science to scale globally. Notable examples include:

Himalaya Wellness Company (India): Founded in 1930 by M. Manal, Himalaya pioneered the use of Ayurvedic
herbal remedies in modern formulations. Today, itâ??s an Ayurvedic powerhouse selling over 250 products (from liver
tonics to skincare) in 106 countries worldwide. Himalaya seamlessly melds tradition with modern science â??
employing over 290 researchers to validate herbs and standardise extracts. Its flagship product, Liv.52 liver
supplement (launched 1955), and other herbal medicines have achieved international success. With operations across
India, the Middle East, Asia, Europe, and the US, Himalaya exemplifies how a brand can contemporize traditional
medicine through R&D. The companyâ??s Ayurvedic legacy, coupled with clinical trials and GMP manufacturing,
resonates strongly with Asiaâ??s consumers who seek natural yet proven remedies. (Himalayaâ??s story shows the
power of leveraging ancient wellness systems like Ayurveda in a global context.)
Unilab (United Laboratories, Philippines): Established in 1945 in Manila, Unilab grew from a local pharmacy into the
largest manufacturer of health products in the Philippines. It produces a wide range of popular vitamins and dietary
supplements (e.g. EnervonÂ®, ConzaceÂ®, CeelinÂ® for kids) alongside medicines. Unilabâ??s strength lies in its
vast manufacturing and distribution network: multiple plants in the Philippines and partnerships or subsidiaries across
Southeast Asia. By the 1960sâ??2000s, Unilab had expanded to markets like Hong Kong, Indonesia, Thailand,
Vietnam, and more. Known for quality and affordability, Unilab has earned trust across generations (its slogan
â??Alagang Unilabâ?• means â??Care by Unilabâ?•). The company also emphasises local regulatory compliance and
has one of the regionâ??s most advanced distribution centres. In essence, Unilab combines scale with a deep
understanding of Filipino and Southeast Asian consumer needs, making it a dominant regional player in supplements.
Tiens Group (China): Also known as Tianshi, Tiens is a Chinese multinational MLM company founded in 1995 by Li
Jinyuan. It has grown into a global enterprise with 126 branches in 111 countries, largely selling dietary supplements
and wellness devices via network marketing. Tiens capitalised on the post-1990s wellness boom in China and
neighbouring markets by offering products like calcium supplements, herbal formulas, and even personal care,
distributed through millions of independent consultants. Notably, Tiensâ?? production facilities in Tianjin are GMP
certified in China and the company claims various international quality certificates. It also established a manufacturing
base in Vietnam in the 2010s (leveraging Vietnam as an ASEAN production hub), underscoring its regional investment.
Tiensâ?? model brings together traditional Chinese medicinal concepts with a modern MLM approach, yielding a vast
customer base (40 million+ customers globally by some reports). While the MLM structure has courted controversy,
Tiensâ?? scale and cross-border supply chain highlight its impact as a pan-Asian supplement provider.
Hovid Berhad (Malaysia): Originating from a humble herbal tea business in the 1940s (Ho Yan Hor tea), Hovid
transformed into a respected pharmaceutical and supplement manufacturer. It was officially founded in 1980, but its
roots go back over 80 years. Hovidâ??s products are Halal-certified, catering to Muslim-majority markets, and the
company emphasises R&D in special delivery systems and bioavailability enhancement. For example, Hovid has
focused research on tocotrienols (vitamin E compounds) and patented drug delivery technologies to improve
absorption. With over 400 products (including generic drugs and dietary supplements) and marketing in 50+ countries,
Hovid bridges traditional heritage with pharmaceutical rigour. Its journey â?? from the popular Ho Yan Hor herbal tea to
exporting Malaysian-made generics and nutraceuticals â?? showcases the evolution of a local family business into a
global player. Hovidâ??s case also underlines the importance of Halal certification in Asiaâ??s supplement market,
enabling access to predominantly Muslim markets in Southeast Asia and the Middle East.
Vita Green (Hong Kong): Founded in 1993, Vita Green is a Hong Kong-based manufacturer of vitamins and
traditional Chinese medicine (TCM) products. The company runs GMP-certified factories in Hong Kong and mainland
China and has expanded offices across Asia, Europe, and the US. Vita Green is best known for its Doctorâ??s Choice
line of Western vitamins (widely sold in Watsons/Mannings pharmacies in Asia) and its TCM line (including Lingzhi
mushroom elixirs, birdâ??s nest, and herbal tonics). By maintaining pharmaceutical-level GMP standards, Vita Green
assures quality for its herbal remedies, thus gaining trust beyond Hong Kongâ??s borders. Its products now reach
consumers in dozens of countries, and the firm often collaborates with universities on research. Vita Green illustrates
how a company can successfully straddle East and West â?? offering â??modernâ?• vitamins alongside traditional
remedies â?? to appeal to a broad consumer base.
Wen Ken Group (Singapore/Malaysia): A historic family-owned TCM and health supplement enterprise, Wen Ken
was founded in 1937 in Malaya. Over 80+ years, it has become one of Southeast Asiaâ??s largest traditional medicine
companies. Wen Ken is famed for products like Three Legs Brand Cooling Water (a herbal drink to relieve
â??heatinessâ?•), as well as balms, liniments, and modern supplements. The group today consists of multiple
subsidiaries handling brands, manufacturing, distribution, etc., in both Singapore and Malaysia. Its factories and offices
in the region occupy more than 40,000 square meters and employ over 1,000 staff â?? a testament to its scale.
Crucially, Wen Ken has blended tradition with pharmaceutical manufacturing standards: it produces TCM products
under GMP guidelines and has diversified into functional foods and beverages. With distribution to 15+ countries



(Indonesia, Brunei, Thailand, etc.), Wen Ken stands as a guardian of Southeast Asian heritage cures, rejuvenated for
new generations. Its longevity and cross-border presence highlight the trust it has built as a purveyor of safe, effective
traditional health products.

These regionally rooted companies succeed by delivering authenticity and tailoring to local health philosophies, while also
scaling up with modern quality control and research. They often have rich brand narratives â?? e.g. Himalayaâ??s fusion of
Ayurveda and science, or Wen Kenâ??s family legacy â?? that resonate strongly with consumers. Many started with a single
herbal remedy or a small range of tonics, and over the decades grew into diversified manufacturers with global reach. For
anyone building a health brand in Asia, these pioneers inspire how to harness cultural heritage and consumer trust as
powerful assets. Moreover, partnerships or private-label deals with such firms can lend a new brand instant credibility in local
markets.

OEM and Contract Manufacturing Hubs in Asia

For entrepreneurs envisioning their own supplement brand or companies seeking to outsource production, Asia offers world-
class OEM/ODM (original equipment/design manufacturing) solutions. Several specialised contract manufacturers in the
region can develop and produce supplements to high-quality standards, often at competitive costs. Key examples and
avenues include:

TCI Co., Ltd. (Taiwan): TCI is a leading ODM/OEM manufacturer of nutraceuticals and functional foods, known
especially for private-label collagen supplements and beauty-from-within products. It operates multiple facilities across
Taiwan, China, Japan, and even the USA, and holds HALAL, KOSHER, and Australiaâ??s TGA certifications for its
factories. TCIâ??s manufacturing sites are also eco-certified â?? it boasts LEED green building status and has
achieved carbon-neutral, zero-carbon emissions in production. With experience supporting clients in 60+ countries, TCI
provides end-to-end services: formula R&D (backed by 12 in-house labs), clinical testing, regulatory documentation,
and automated production. This makes it an attractive partner for brands aiming to launch innovative supplements in
the Asia-Pacific. For example, if you wanted to create a new collagen drink or herbal gummy for the Asian market, TCI
could design the formulation, ensure it meets local regulations, manufacture at scale, and even assist with
import/export paperwork. The companyâ??s capabilities highlight why Taiwan and Greater China are considered
manufacturing powerhouses for supplements, combining quality and innovation.
Singapore-Based Contract Manufacturers: Singapore, with its stringent regulatory environment and reputation for
quality, hosts a few notable OEM/ODM supplement firms. Singapore PharmaTech Pte. Ltd. is one such specialised
manufacturer offering private-label production of vitamins and health supplements. It emphasises automated processes
and strict compliance with Singaporeâ??s Health Sciences Authority (HSA) standards to ensure products are safe and
effective. Another example is Vitamin.sg, which is primarily a large e-commerce distributor of supplements (operated
by Sainhall Nutrihealth, founded in 1990) but also provides nutraceutical product development and sourcing. These
companies help local and international brands navigate Singaporeâ??s regulatory requirements (e.g. labelling,
ingredient restrictions) and produce supplements that meet the islandâ??s high-quality expectations. While
Singaporeâ??s domestic market is small, its influence as a trend-setter and its use as a regional distribution hub make
it an important base for premium supplement manufacturing. Choosing a Singapore OEM partner can lend a â??stamp
of qualityâ?• to a brand, given the countryâ??s pharmaceutical rigour.
Vitafoods Asia Expo Exhibitors: A great way to discover contract manufacturers and ingredient suppliers is by
exploring industry expos. Vitafoods Asia, one of the leading nutraceutical trade shows (held annually in Asia, e.g. in
Bangkok in 2025), showcases hundreds of companies from around the world. Notably, many Asian OEM and
ingredient firms exhibit to offer their services. For example, recent Vitafoods Asia exhibitor lists include companies like
Health Sources Nutrition Co., Ltd. (China) â?? a specialist in herbal and nutritional ingredients, Jiangsu Yichao Health
Technology Co., Ltd. (China) â?? a developer of functional food and supplement formulations, ACG Associated
Capsules Pvt. Ltd. (India) â?? one of the worldâ??s largest capsule shell manufacturers, and Wecare Probiotics Co.,
Ltd. (China) â?? a probiotics expert. These firms are active in contract manufacturing, meaning they can produce
private-label supplements or supply raw materials (such as probiotic strains, botanical extracts, softgel capsules, etc.)
to brands. By attending Vitafoods or similar expos, one can source partners for everything from gummy supplement
manufacturing to innovative ingredients like ashwagandha (KSM-66) or new omega-3 emulsions. The expo also
highlights trends â?? e.g. a surge in exhibitors offering plant-based or sugar-free supplement solutions â?? which can
inform your product development. In short, Asiaâ??s trade shows are a goldmine for connecting with reliable OEM
producers and seeing cutting-edge product concepts in the supplement space.

In leveraging these OEM/ODM solutions, itâ??s crucial to conduct due diligence â?? verify certifications (GMP, ISO, etc.),
request product samples, and understand each manufacturerâ??s specialisation. Many Asian countries have specific



regulatory nuances (for instance, India and China have registration processes for imported supplements; Singaporeâ??s HSA
has guidelines on permissible health claims). A knowledgeable contract manufacturer can guide you through these and
ensure compliance. Whether you are a startup looking to launch a supplement line without building a factory or an established
brand seeking to expand capacity, the contract manufacturers in Asia provide flexible, high-quality production options that can
be far more cost-effective than in-house manufacturing in Western countries.

Emerging Power Player to Watch

No discussion of supplement manufacturers in Asia would be complete without noting new â??rising starsâ?• â?? fast-growing
companies that are reshaping the industry. One such emerging power player is:

aland Health Holding Ltd. (China): Founded in 1998, aland (pronounced â??A-landâ?•) has rapidly scaled into one of
Chinaâ??s largest vitamin and supplement manufacturers. The company operates 11 manufacturing sites and 4
international R&D centres across Asia, North America, and Europe â?? an impressive global footprint achieved through
both organic growth and acquisitions. For example, aland acquired Illinois-based International Vitamin Corporation
(IVC), giving it a strong U.S. presence and advanced facilities. Today aland produces a wide array of supplements,
often as an OEM for global brands as well as under its own labels. It is known for high-volume production of items like
vitamin C, multivitamins, and sports nutrition products. In 2025, aland Health made headlines when its owners sought
strategic buyers for the company, targeting a valuation of over USD $1.5 billion. The interest is driven by alandâ??s
strong financials (on track for ~$150 million EBITDA in 2025) and its unique positioning â?? it has a significant U.S.
footprint via IVC (highly attractive to investors wanting to localise production for Western markets) while also
capitalising on surging wellness demand in China. With over 5,000 employees worldwide and backing from major
private equity firms, aland represents the new breed of Chinese nutraceutical companies that combine scale, modern
marketing, and global ambition. Itâ??s also emblematic of a trend: Chinese supplement firms looking outward (through
acquisitions or export) at the same time global firms are looking inward to China for growth.

For industry watchers, alandâ??s trajectory is worth following â?? it may either become part of an even larger multinational via
acquisition or emerge as a global contender in its own right. Its aggressive growth and R&D investments (spanning from
traditional vitamins to newer areas like botanicals and functional gummies) signal that Asia is not only a manufacturing base
but also a source of multinational supplement corporations. In the coming years, we may see more â??alandsâ?• â?? Asian
companies entering the global top ranks of nutraceutical firms, fueled by both huge domestic markets and international
expansion.

At-a-Glance: Categories of Key Players

To summarise the landscape of dietary supplement manufacturers in Asia, the table below categorises notable companies by
their type and role:

Type of
Manufacturer

Notable Companies (Examples)

Global Groups
with Asia
Presence

Abbott Laboratories; Amway (Nutrilite); Bayer AG; GlaxoSmithKline/Haleon; Herbalife
Nutrition; NestlÃ© S.A.; Otsuka Holdings; Pfizer (Centrum); Suntory; ADM. These
multinationals leverage their worldwide R&D and brands, but have significant sales, local
subsidiaries, and often production in Asia (especially in China, India, Southeast Asia).

Regional Giants
(Asia-Origin)

Himalaya Wellness (India); Unilab (Philippines); Tiens/Tianshi (China); Hovid (Malaysia);
Vita Green (Hong Kong); Wen Ken Group (Singapore/Malaysia). These companies were
founded in Asia and grew by focusing on local health traditions or needs. They offer
authenticity and established distribution in their home regions, with many now exporting
globally.

OEM/Contract
Manufacturers

TCI (Taiwan/China); Singapore PharmaTech and Vitamin.sg (Singapore); and various
Vitafoods Asia exhibitors like Health Sources Nutrition (China), Jiangsu Yichao (China),
ACG Capsules (India), Wecare Probiotics (China). These firms specialize in producing
supplements for other brands or supplying ingredients, adhering to standards (GMP, Halal,
etc.) and often providing R&D support.

Emerging Giant
aland Health Holding (China). A fast-growing manufacturer with 11 plants and 4 R&D
centers, valued over $1.5B and drawing investor interest for potential takeover. Illustrates
the rise of big new players from Asia poised to compete globally.



This high-level overview shows how the Asian supplement manufacturing arena spans from household-name multinationals to
venerable local enterprises and nimble B2B specialists. Depending on your strategic needs â?? be it partnering with an
established giant for market access, sourcing unique herbal ingredients, or contracting production â?? there is likely a player
in Asia well-suited to help.

Final Thoughts

Asiaâ??s dietary supplement industry is diverse and dynamic, fueled by a mix of global influences and rich local traditions.
Global giants bring in scientific rigor, large-scale investment, and marketing prowess, whereas regional manufacturers infuse
the market with authenticity, cultural relevance, and often more agility in product development. Meanwhile, OEM/ODM
partners and expos like Vitafoods provide the infrastructure and innovation ecosystem for anyone looking to create or
enhance a supplement product.

For entrepreneurs and health brands, the key takeaway is that Asia offers both a massive consumer base and an integrated
supply chain for nutraceuticals. One can find inspiration in Himalayaâ??s marriage of Ayurveda and modern pharma, or in
how Abbott tailors its nutrition shakes to Asian tastes. One can leverage contract formulators to create a trendy new collagen
peptide drink, or collaborate with legacy players like Unilab or Wen Ken to enter local markets with credibility.

Ultimately, the success of dietary supplement ventures in Asia will hinge on combining the strengths of all these players â??
scientific validation (to meet the rising demand for proven efficacy), quality manufacturing (to satisfy regulatory and consumer
scrutiny), and storytelling rooted in wellness traditions (to connect with consumersâ?? values). The companies profiled in this
report exemplify these strengths. They represent the vibrancy and potential of the Asian supplement market in 2025 and
beyond, where innovation meets heritage to drive the next wave of growth in global wellness.
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